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Rubrique du proprio Owner’s corner

A creative care-antee
WestJet feels so strongly about our guest commitments (or as 
we call them, care-antees) that we used one of our new aircraft 
as a canvas to showcase our care-antees to the world. 

To say that designing a new paint job for an aircraft is a big job 
is a bit of an understatement. It takes about 189 litres of paint 
to artfully decorate the average 737.   

The job of designing the new paint job went to Amy – a designer 
on WestJet’s Marketing team. According to Boeing, Amy is one 
of only a few airline employees to design a paint job for a 737.

Amy was a recent graduate from SAIT’s new media production 
and design program when she joined WestJet as a customer 
service agent in 2006. She landed her design role on the 
Marketing team in 2008. “I always knew that I wanted to 
continue with my creative career and that I just had to wait for 
the opportunity to arise,” she says.

Watch for Amy’s care-antee design the next time you’re 
boarding our aircraft.

If you want to know more about the care-antees that inspired 
Amy’s design, please go to www.westjet.com. 

Une garantie qui tient créative. 
Chez WestJet, nous tenons tellement à nos engagements 
envers nos invités que nous avons peinturé un de nos nouveaux 
appareils pour illustrer notre garantie qui tient. 

Si vous ne croyez pas que concevoir un dessin pour un avion 
commercial est une grosse tâche, réfléchissez au fait qu’il 
faut en moyenne 187 litres de peinture pour décorer un 737.

La conception du dessin a été accordée à Amy – une conceptrice 
sur l’équipe de marketing de WestJet. Selon Boeing, Amy est 
une des rares employées d’une compagnie aérienne à créer 
un dessin artistique pour un 737.  

Avant de se joindre à WestJet en 2006 comme agente du service 
à la clientèle, Amy a étudié à la polytechnique SAIT dans le 
programme de production et de conception de nouveaux 
médias. Elle a accédé au rôle de conceptrice sur l’équipe de 
marketing en 2008. « J’ai toujours su que je voulais poursuivre 
une carrière en création et qu’il fallait que je patiente jusqu’à 
ce que l’occasion idéale se présente, » dit Amy.

Qui sait, la prochaine fois que vous voyagerez, ça sera peut-
être à bord de l’appareil arborant le dessin d’Amy. 

Si vous voulez en savoir davantage sur les garanties qui ont 
inspiré le concept d’Amy, veuillez visiter www.westjet.com.

Amy is the designer behind WestJet’s new care-antee aircraft.
Amy est la conceptrice derrière le nouvel avion de WestJet.
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contest      LOOK IT UP!

Where in the world (okay, in this issue you’re holding) is this photo from? 

A $1,000 WestJet  
flight credit 

Flip back through this magazine, scour every photo and  
tell us the page number. It could be a person, place or 
thing featured in this issue, so look carefully. Enter at 
upmagazine.com/contests by September 30, 2010.

Or mail your answer with your name, address and phone 
number to: up! magazine, Attn: September Look It Up! 
Contest, RedPoint Media Group, #105, 1210 - 20th Ave. S.E, 
Calgary, Alberta, T2G 1M8. 

For full contest details, visit upmagazine.com.

Look it up 
and win!

PLUS a $250 gift card 
to redeem at any  

Moxie’s Classic Grill 

Her many moods at...
Moxie’s 60 LOCATIONS ACROSS CANADA



If you thought you knew Canmore, be prepared to think again

W h e r e  m o u n t a i n s  m o v e  p e o p l e

Accessible luxury starting under $200,000
For  more in format ion p lease  v is i t  our  webs i te  at :

w w w.innok a.ca



Insurance   

Risk Management 

Zurich HelpPoint TM is here when you need more than just insurance. So we offer  

the Zurich Multinational Insurance Proposition (MIP)*. It helps you keep global  

insurance programs compliant when you expand your business to a new market and 

expose yourself to new risks. The strength of Zurich MIP lies in a transparent and 

thorough set of solutions for writing and maintaining global insurance programs in over  

170 countries. Our game-changing solution can help you sleep better at night, no  

matter the time zone. For more details about Zurich HelpPoint TM, visit www.zurich.com

Here to help your world.

One global insurance program  
for your expanding business.  

Even for places you’ve never been.

Because change happenz®, Zurich® and Zurich HelpPointTM are trademarks of Zurich Insurance Company Ltd. * patent pending

Zurich HelpP  int
TM


